
 

How to Write Your Non-Fiction Book 
Course Outline: 

Note: Each session includes mind stretchers, thought starters, and an assignment. All teaching is based 
on actual experience (the instructor is the author of four books, including a “ghost- written” travel 
guide). 

Session 1 

What is non-fiction? A look at its many forms. We’ll review a number of past and current best- sellers, 
figure out why they’re successful and think about how their approach can help yours. 

The essential book proposal—and how it helps make writing your book so much easier. 

Plus the shortest, hardest, and most useful assignment in the entire course. (Note that almost all 
assignments will find a place in your completed book proposal.) 

Session 2 

Exploring topic and perspective. Zero-ing in on what you want to write about and researching what has 
already been written. How and where to research. Analyzing and critiquing your competition. Avoiding 
accidental plagiarism. 

Session 3 

Sorting information. Developing a working outline. Chapter headings. Who needs them? You do. Coming 
up with a title for your book. Why writing magazine articles and a blog are unexpectedly bright ideas. 

Session 4 

When, where and how to begin writing your book. A genuinely workable plan for writing your first draft. 
Making the most of your most creative time. 

Session 5 

Outlining, writing and (self) editing. How to cope with writers’ block (everyone gets it). The secrets to 
handling transitions and other first draft challenges. 

Session 6 

Why and how to get an agent: crafting an effective query letter. Continuing to develop that first draft. 
Mapping out a writing schedule that really works. 

Session 7 

Writing an effective book proposal: the elements you need. Self-publishing, publishing on demand and 
e-publishing. Pros and cons. Interview with a couple of self-published authors. 

Session 8 

The publishing process: editing, revising, polishing, rewriting, proof-reading. Marketing and publicity. 
How to generate “buzz” through social media. 


